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Executive Summary  
 
Deliverable 9.9 comprises of the third and last HYPERION Annual Magazine and the current document 
which acts as an introductory report to the Magazine. The Annual Magazine is designed, taking into 
account HYPERION’s distinctive visual identity, displaying a contemporary image and being an easy-to-
read issue. 
HYPERION’s third Annual Magazine, contains valuable information on HYPERION’s progress, 
publications, key findings, attended events and seminars as well as HYPERION’s presence in the media, 
intending to capture the reader’s attention on the project’s results and activities. 
The Annual Magazine will be disseminated via the project’s communication channels aiming to gain 
more awareness in HYPERION’s key findings and activities, supporting its exploitation strategy. 
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1. Introduction to Annual Magazine (v2) 
 
The Annual Magazine is an A4 brochure which includes graphic designs in the colour palette of the 
project and aims to stand as an independent communication and dissemination tool of HYPERION’s 
latest developments. HYPERION’s third annual magazine, contains valuable information on HYPERION’s 
progress, publications, key findings, attended events and seminars as well as HYPERION’s presence in 
the media.  
Browsing through HYPERION’s last Annual Magazine, the reader can delve into significant moments, 
events, and publications that were created/took place from June 2021 to late May 2023. At the 
beginning of the project the annual magazine was decided to be released on an annual basis but as 
HYPERION was granted a 6-month extension, the communication and coordination teams decided to 
also include relevant content for the additional 6 months of the project (M25-M48). 
HYPERION’s current Annual Issue will be disseminated via the project’s website, social media channels 
and direct mailing to a specific list of recipients gathered via a dedicated subscription form which was 
enriched throughout the course of the project and which is uploaded on HYPERION’s website.  
The main objective of the Annual Magazine is to increase awareness and understanding of HYPERION’s 
assets and fields of relevance, build relationships with new stakeholders as well as maintain regular 
contact with HYPERION’s key target audiences. 
 
1.1 Annual Magazine (v2) Format 
HYPERION’s Annual Magazines format was slightly differentiated in each issue according to HYPERION’s 
status and communication and dissemination objectives. The third and last issue contains two editorial 
introductions by the Project Coordinator and the Project Manager, an overview of HYPERION’s overall 
progress, a detailed overview of its scientific progress, the multiplier events and activities that took 
place, HYPERION’s presence in the media and a detailed presentation of HYPERION’s partners. 
Moreover, it provides easy access to the projects’ social media channels and website via the relevant 
links and a QR code, ensuring that the reader can access more information about the project and its 
current activities and become part of HYPERION’s community through its social media channels.  
HYPERION’s last Annual Magazine contains the following sections: 

1. Editorial & Welcome 2. HYPERION’s overall progress  3. HYPERION’s Scientific progress a. Conferences  b. Journal Publications 4. HYPERION’s Pilot sites 5. HYPERION’s Communication progress a. Multiplier Events  b. Project Meetings c. Seminars d. HYPERION in the Media 
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1.2 Magazine’s URL address 
The HYPERION website is the main online communication channel of the project with the target groups. 
Thus, HYPERION Annual Magazines (three in total) are  uploaded on the website, through a dedicated 
submenu under project’s “NEWSROOM” section, and can be accessed from the URL:  
https://www.hyperion-project.eu/magazines/.   
In this URL, interested readers can download the PDF version of the magazine.  
 
 
1.3 Annual Magazine (v2) Preview 
HYPERION’s Annual Magazine design was created using the project’s visual identity and distinctive 
colour palette, ensuring a consistent project image and contemporary design in order to grab readers’ 
attention and facilitate readership. In the following figures, one can look over selected previews of 
HYPERION’s Annual Magazine (v2).  

 
FIGURE 1: SCREENSHOT FROM THE COVER PAGE OF THE ANNUAL MAGAZINE III 
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FIGURE 2: SCREENSHOT FROM THE EDITORIAL 
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FIGURE 3: EXAMPLE OF HYPERION'S SCIENTIFIC PUBLICATIONS IN THE MAGAZINE 
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FIGURE 4: SCREENSHOT FROM HYPERION’S COMMUNICATION PROGRESS 
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FIGURE 5: SCREENSHOT FROM THE ANNUAL’S MAGAZINE “HYPERION IN THE MEDIA” SECTION 

 
1.4 Technical Information 
The Annual Magazine layout of the HYPERION project which was selected as the most appealing to the readers, achieving high standard visual results, is used and for the current and last magazine issue.  
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In the context of HYPERION’s consistent brand identity and in order to keep a credible and professional 
“look and feel”, the HYPERION Annual Magazine was created based on the project’s brand guidelines, 
as defined and presented in D9.1 Corporate Identity and Branding.   
The Annual Magazine III, was created using the Adobe InDesign software, a desktop publishing and typesetting software application, providing a wide range of useful tools and plugins.  The Agency FB fonts were used throughout the entire document. Regarding the letters’ size, 12 pt and 20 pt letters were selected for the main text and titles respectively. All images and photos that are included in this issue were provided by the members of the consortium. 
 

2. Conclusion 
 
As it becomes evident, HYPERION’s Annual Magazine (V2) aims to communicate and disseminate the 
project’s results through an extended reference to the scientific publications and the partners’ very 
active participation in Events and Conferences. Moreover, it aims to showcase the consortium’s 
substantial research activities and communication and dissemination efforts to the reader.  
In the current deliverable, the HYPERION Annual Magazine’s structure, and the technical information 
were presented. 
The current document is followed by an A4 interactive pdf which includes the full issue of HYPERION’s 
Annual Magazine III (v2).  
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